A separate  ballot  is  included  with  this  Newsletter.  An  immediate 
response  is  vital  as  the  August  meeting  is  approaching  and  a lot 
of  work  remains.  The  ballot  is  a one-time  listing  rather  than  a 
run-off.  We  especially  urge  you  to  cast  a vote  for  yourself  if 
you  have  the  desire  and  time  to  assist  the  Guild. 


EXECUTIVE  DIRECTOR'S  MESSAGE 
Dear  NLGers, 

Times  for  the  NLG  activities  at  the 
# 4innual  American  Numismatic  Association  in 
'Houston,  Texas  have  now  been  confirmed  by 
Ruthann  Bretell , Assistant  to  the  Execu- 
tive Vice  President  - Conventions.  Our 
Symposium  will  be  held  on  August  24th  at 
10:00  a. m.  in  Tower  8 & 9.  Our  Bash  will 
be  held  on  August  25th  at  8:30  p.m.  at  The 
Meeting  Place.  Please  check  your  program 
in  the  event  the  ANA  would  have  to  change 
due  to  circumstances  beyond  their  control. 

Each  NLG  member  will  be  allowed  to 
purchase  2 guest  tickets  in  addition  to  one 
for  himself.  Wives  or  husbands  who  are  NOT 
members  of  NLG  will  require  one  of  the 
guest  tickets.  These  tickets  will  be  sold 
by  our  treasurer,  Leon  Lindheim,  on  the 
Midway  at  Astro  Hall  for  $5  each.  There 
will  be  a cash  bar  for  refreshments. 

If  you  wish  to  participate  in  the  Bash, 
you  must  contact  Lee  Martin,  Box  667, 
Beaumont,  CA  92223  immediately!  Lee,  our 
genial  master-of-ceremonies  and  master-of- 
surprises,  needs  this  information  now  in 
order  to  plan  for  a successful  BASH. 

^ New  members  admitted  to  NLG  since  the 
^last  Newsletter  are:  Gabriel  A.  Grams, 

Edmonton,  Alberta,  Canada;  Martha  V. 


Stevenson,  Hot  Springs,  Arkansas;  Donn 
Allan  Pearlman,  Skokie,  Illinois;  Ray 
Anthony,  Santa  Monica,  California; 

Keith  N.  Kelman,  Chicago,  Illinois; 

Angelica  G.  Legarda,  M.D.,  Rizal, 
Philippines;  and  Benito  J.  Legarda, 

Rizal,  Philippines.  WELCOME!  We  surely 
hope  you  are  in  attendance  at  our  activities 
in  Houston  in  August. 

Have  you  contacted  Paul  R.  Whitnah  yet 
for  your  entry  in  the  NLG  photo  contest? 

It  is  time  to  do  so. 

Have  you  written  an  article  for  our 
Newsletter  yet?  Your  editor,  Lee  Martin, 
always  needs  such  material  and  it  is  your 
chance  to  share  your  views  with  your 
fellow  guild  members. 

Si ncerely , 

Vs f 

Virginia  Culver, 

Executive  Director 
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OUTLETS  FOR  NUMISMATIC  WRITING  VJZ 

By  Ted  Schwarz,  N.L.G. 

When  most  of  us  think  about  numismatic 
writing,  we  think  of  the  more  traditional 
outlets.  Almost  everyone  writes  at  least 
an  occasional  magazine  article.  Some  members 
are  involved  with  both  hobby  newspapers  and 
the  daily  press.  Still  others  have  written 
books . 

What  many  writers  fail  to  realize  is 
that  there  are  other  ways  to  earn  money 
writing  about  the  field  we  all  enjoy.  One 
of  the  best  is  to  tie  your  writing  skills 
to  area  businesses,  preparing  material 
which  can  be  written  off  as  advertising  while 
giving  you  a chance  to  earn  extra  money  in 
ways  you  never  thought  possible. 

For  example,  every  community,  no  matter 
how  small,  is  likely  to  have  one  or  more 
banks  and/or  savings  and  loans.  Although 
banks  always  seem  like  a part  of  the 
government,  they  are  actually  competitive 
businesses  out  to  make  profits  for  the 
stock  holders.  Thus  they  have  public 
relations  and  advertising  personnel 
constantly  looking  for  ways  to  call  atten- 
tion and,  hopefully,  deposits  to  the  banks. 
This  is  where  you  come  in. 

How  about  a coin  promotion  for  use 
during  any  period  of  the  year?  Perhaps  it 
will  be  tied-in  with  National  Coin  Week. 

This  is  a logical  but  certainly  not  the 
only  time  to  hold  such  a promotion.  You  can 
prepare  coin  promotions  for  anytime  during 
the  year. 

One  promotional  approach  would  be  to 
supply  the  bank  with  short  facts  on  coins. 

You  might  have  one  to  four  sentence 
vignettes  about  odd  and  curious  money, 
America's  "obscene"  Standing  Liberty 
Quarter  and  anything  else  that  comes  to  mind 
or  can  be  quickly  researched.  Several  pages 
of  these  items  would  be  supplied  for  an 
agreed  upon  fee.  Then  the  institution 
would  take  one  or  more  of  these  at  a time 
and  utilize  them  in  advertisements  for 
newspaper,  magazines  and  radio. 

Another  approach  would  be  for  you  to 
prepare  either  a pamphlet  or  a booklet 
that  tells  the  story  of  money  in  general, 
perhaps  showing  its  history  from  the  time 
of  barter,  or  just  concentrating  on  the 


• 

history  of  U.S.  money.  This  booklet  would 
be  available,  free,  to  anyone  stopping  into 
the  various  branches.  If  you  have  an  active 
local  coin  club  or  know  an  individual 
collector  with  an  unusual  money  display, 
this  might  be  used  as  a tie-in.  The  money 
display  is  placed  in  a special  case  or  the 
window  of  the  bank  and  the  pamphlet  is  given 
away  to  those  who  come  inside.  Naturally 
security  planning  should  be  made  for  any 
such  exhibit,  but  that  will  not  be  a major 
problem.  And  if  the  money  is  of  the  "odd 
and  curious"  variety,  it  may  prove  fascinating 
though  without  enough  resale  value  to  attract 
dishonest  individuals. 

Specialized  collections  might  be  placed 
on  display  in  shops  which  could  utilize  your 
writing  about  the  coins.  For  example, 
love  tokens  and  coins  symbolic  of  love  and 
marriage  could  be  displayed  in  a jewelry 
store,  bridal  shop  or  similar  location.  This 
time  the  pamphlet  you  wrote  would  be  limited 
to  a description  of  the  coins. 

Stories  about  unusual  coins  and  coin^ 
facts,  again  the  "obscene"  quarter  is  an 
example,  have  an  appeal  for  radio  stations 
as  well.  On-air  disc  jockeys  are  constantly 
seeking  material  their  listeners  will  enjoy. 
Most  have  the  "gift  of  gab"  but  totally  lack 
the  ability  to  handle  adequate  research  to 
prepare  material  for  use  from  day  to  day. 

They  rely  on  guests,  syndicated  services  and 
outside  writers  for  almost  everything  else, 
and  this  is  where  you  come  in. 

The  first  step  is  to  put  together  a 
series  of  interesting  items  much  as  you  might 
for  the  bank  advertising.  Read  each  one 
aloud  to  make  certain  it  can  be  presented  in 
anywhere  from  10  seconds  to  one  minute.  No 
material  should  ever  exceed  a minute  in 
length.  Radio  stations  feel  they  lose  their 
audience  when  items  go  much  longer.  In 
addition,  at  one  minute  in  length,  the 
material  can  be  sold  to  advertisers  who 
sandwich  it  with  two  thirty-second  commer- 
cials . 

This  does  not  mean  that  your  material 
should  all  be  60  seconds  in  length.  The 
greater  the  variety  of  reading  times  shor^- 
than  that  maximum  figure,  the  more  likely 
the  chance  that  the  material  will  be  used 
throughout  the  day. 
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OUTLETS  FOR  NUMISMATIC  WRITING. . Contd. 


If  possible,  try  to  define  in  your  own 
mind  what  type  of  person  would  be  Interested 
in  the  various  items  you  write,  then  group 
them  on  the  paper  accordingly.  Just  about 
everyone  listens  to  the  drive  time  programs 
which  constitute  prime  time  for  radio. 

This  means  periods  from  approximately 
6 to  9 a.m.  and  3:30  to  6:30  p.m.  with 
slight  variations  from  community  to  community. 

Mid-day  programs  are  heard  by  those  at 
home  and  salespeople  traveling  the  road.  A 
large  audience  of  women,  frequently  young 
mothers,  are  assumed  to  be  listening  during 
this  time. 


Evenings  will  catch  teenagers  and  women. 
Men  are  glued  to  the  television  set.  And 
late  night  programs  catch  night  workers,  the 
sick  and  the  insomniacs. 


Tales  of  love  tokens  might  fit  the 
mid-day,  for  example.  Material  about 
"obscene"  coins  and  unusual  collectors 
such  as  Colonel  Ned  Green  might  appeal  to 
everyone  during  drive  time. 

The  individual  to  contact  with  your 
.^'adio  material  is  not  the  on-air  personality 
but  rather  the  Program  Director.  If  he  or 
she  is  not  available,  go  to  see  the  station's 
General  Manager.  This  is  the  person  who  will 
hire  you  for  special  material.  The  on-air 
personalities  seldom  have  a budget  for 
such  things  and  the  personnel  offices  never 
have  a category  of  "freelance  writer".  It 
is  only  the  Program  Director,  responsible  for 
the  content  of  the  on-air  material,  who  will 
have  the  perspective  to  see  the  value  of 
the  material  and  the  budget  to  pay  you  if 
your  work  fits  the  station's  needs. 


Another  market,  surprisingly,  can  be 
found  among  coin  dealers.  Newsletters 
containing  information  on  coins  in  general, 
investing  or  similar  topics  can  be  provided 
to  non-competing  dealers.  These  are  used 
for  mailings  and  hand-outs.  You  can  work 
only  with  a local  dealer  or  branch  into 
other  cities.  Most  likely,  if  you  are 
going  to  try  and  syndicate  such  a service  to 
several  dealers,  you  will  have  the  greatest 
luck  with  those  who  advertise  regularly  in 
-^he  coin  journals.  They  are  trying  to 
Establish  a mail  order  business  and  have  to 
communicate  with  people  all  over  the  world. 
Their  mailing  lists  are  already  large  and 


you  can  offer  a unique  approach  for  them. 
You  should  offer  an  Inexpensive  newsletter 
which  is  identical  for  each  dealer  and  a 
costlier,  custom  newsletter  unique  for  each 
dealer . 

Coin  writing  is  obviously  a field  that 
need  not  be  limited  to  newspapers,  maga- 
zines and  books.  The  market  for  pamphlets, 
brochures,  newsletters  and  similar  projects 
is  limited  only  by  your  imagination.  It  is 
a wide  open  field  for  NLG  members  and  well 
worth  your  consideration. 

* * * * 

BEST  WRITER 

AND  COLUMNIST? 


The  Guild  met  a roadblock  in  its  efforts 
to  secure  better  coverage  of  the  Best 
Writer  and  Columnist  in  each  publication. 
Problems  encountered  in  the  past  ranged 
from  omitting  eligible  individuals  to 
bypassing  eligible  publications. 

We  have  secured  names  from  selected  publica 
tions  but  this  method  proved  ineffective. 
Editors  submitted  names  of  individuals 
last  year  but  apparently  a few  writers  were 
overlooked.  There  doesn't  seem  to  be  a 
perfect  system. 

As  of  this  date,  you  will  not  find  a ballot 
but  it  is  hoped  that  the  Board  will  be 
able  to  come  up  with  a last  minute  plan 
which  will  allow  recognition  to  be  given 
to  those  writers  who  merit  the  Guild's 
accolades. 

Your  suggestions  for  the  "perfect"  system 
of  selection  will  be  greatly  appreciated. 
Please  forward  your  ideas  to  Virginia 
Cul ver. 

* * * * 

THE  CLEMY 

The  winner  of  the  1977  Clemy, 

Dick  Yeoman, will  be  guided  by 
suggestions  from  the  Board  to  deter- 
mine the  1978  winner  of  the  Guild's 
golden  typewriter  plaque. 

Past  winners  include  Clem  Bailey, 
Ed  Rochette,  Lee  Martin,  Maurice 
Gould,  Eva  Adams,  Margo  Russell, 
Virginia  Culver,  Ray  Byrne,  and 
Chet  Krause. 


♦ * ♦ ♦ 


An  Ad  Director  Looks  at  the  Coin  Hobby 
By  Lee  Martin,  N.L.G.  ^ 

. .The  RECENT  SALE  OF  GOLD  by  Uncle  Sam  is  one  more  chapter  in  official  short- 
sightedness. We  sold  silver  at  $1.29  an  ounce;  today  its  value  exceeds  $5. 
Average  price  of  gold  was  approximately  $180  per  ounce.  There  is  little 
doubt  that  five  years  from  now,  with  continued  inflation  a certainty, 
gold  will  be  at  least  507o  higher.  The  millions  of  dollars  received  were 
supposed  to  help  our  balance  of  payments,  but  what  are  millions  when  compared 
to  billions? 

..The  COIN  HOBBY  APPEARS  TO  BE  DOING  WELL,  at  least  in  the  world  of  mail 
order.  Companies  who  have  been  dormant  for  a long  time  have  reawakened. 

This  poses  a problem  for  advertising  directors  and  hobbyists.  It’s  all  too 
easy  for  fake  references  and  a changed  name  to  result  in  ads  which  bear 
little  relation  to  the  actual  value  and  condition  of  the  coin. 

Postal  inspectors  are  practically  helpless  when  it  comes  to  action.  They 
are  swamped  with  complaints  and  take  forever  to  react.  In  the  fourteen  years 
that  I have  been  Ad  Director,  I have  contacted  many  postal  inspectors. 

Exactly  one  individual  completed  a case  and  in  that  instance  the  culprit 
received  a suspended  sentence. 

The  answer  lies  in  each  publication  staying  in  contact  with  the  others  and 
doing  more  research  when  ads  are  placed. 

..It's  June  but  NOW  IS  THE  TIME  for  Guild  members  to  write  Christmas  articles. 
Editors  will  welcome  early  submissions  especially  if  they  are  illustrated  with 
timely  photographs.  Writers  find  it  difficult  to  think  of  Santa  Claus  when  ^ 
the  sun  is  shining.  * 

..INFLATION  IS  THE  "BUGABOO"  that  is  causing  tremors  in  the  investment  field. 
The  world  of  diamonds  is  especially  hard  hit  because  the  source  of  supply  is 
primarily  controlled  by  one  company.  They  recently  imposed  a 407>  surcharge 
and  this  came  after  a 11%  increase  just  three  months  earlier.  Because  the 
quality  of  diamonds  is  more  difficult  to  determine  than  the  grade  of  coins, 
investors  in  the  precious  gem  world  are  finding  it  precarious  to  become 
involved. 

Reselling  diamonds  requires  a buyer  and  that  is  often  a problem.  Liz 
Taylor  wanted  to  sell  her  69.42  carat  diamond  for  four  million  dollars, 
prominent  jeweler  told  her,  "Few  people  want  to  own  a stone  of  that  size 

Jewelers Circular , which  supplied  the  data,  closed  their  article  with  the 

query.  Why  didn  t someone  tell  her  nobody  else  wanted  it  nine  years  ago 
when  she  bought  it  from  the  store  who  refused  to  re-buy  it." 

. .ARE  COIN  DEALERS  SALESMEN?  Most  of  them  probably  are  but  all  too  often  a 
coin  dealer  is  too  busy  to  spend  time  with  young  collectors  or  customers  who 
are  not  sure  of  their  needs.  I visited  coin  stores  and  noted  the  behavior 
of  clerks  and  owners.  Only  one  individual  out  of  five  was  courteous  and 
knowledgeable.  Perhaps  it's  a seller's  market  but  it  doesn't  take  an  expert 
to  know  that  the  summertime  usually  reverses  that  procedure.  The  individual 
who  wanted  to  spend  a dollar  today  may  be  the  same  one  with  a much  larger 
budget.  Chances  are  the  salesman  will  be  remembered  for  his  tact.. or  attack'. 

Incidentally,  one  of  the  most  important  and  most  neglected  points  of 
contact  with  customers  is  the  telephone.  A gruff  voice  or  an  individual  in 
a hurry  creates  an  image  for  a company  that  is  not  forgotten.  ^ 

I wonder  how  many  writers  have  called  editors  in  charge  of  coin  magazines 
and  newspapers  and  found  that  their  attitude  was  unnecessarily  terse.  I 
suppose  the  writer  who  places  himself  in  the  editor's  chair  and  realizes 
the  pressures  and  inane  calls  received  will  better  understand  an  offensive 
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NUMISGRAM. .Cent 'd. 

^^action.  It  can  all  be  summed  up  with--the  answer  to  success  is  probably 
common  sense  and  common  courtesy. 

. .Did  you  know  that  ESTIMATES  INDICATE  10%  OF  ALL  FARM  LAND  being  sold  in 
this  country  is  going  to  foreign  buyers.  Many  of  the  deals  have  a front 
man  for  the  alien  absentee  owner.  There  are  laws  in  some  states  preventing 
non-resident  aliens  from  owning  property.  The  reason  Americans  object 
isn't  necessarily  patriotism.  The  foreign  buyers  overpay  and  increase  the 
price  of  land  and  taxes  in  the  area. 

..Speaking  of  taxes,  the  NEW  POST  OFFICE  HIKE  will  affect  publications 
dramatically.  You  can  look  for  advertising  rates  to  increase  and/or  the 
price  of  the  publications  to  advance.  It's  another  step  along  the  boulevard 
known  as  "Inflation  Row".  One  coin  publication  will  find  its  mailing  fee 
advancing  about  $15,000  per  year.  It  may  be  2C  per  letter  but  the  total 
sum  at  the  end  of  the  year  is  substantial.  It's  doubtful  if  anyone  would 
gripe  if  service  were  improved. 


PHOTO  CONTEST 

ONCE  AGAIN  THE  CALL  IS  GOING  OUT 
FOR  THIS  YEAR’S  NLG  PHOTO  CONTEST. 
SHUTTERBUGS  ARISE.'  THE  1977  CONTEST 
HAD  MANY  EXCELLENT  ENTRIES,  BUT  I 
KNOW  WE'VE  ONLY  GLOSSED  THE  SURFACE. 

NO  PUN  INTENDED.  WHY  NOT  TAKE  TIME 
OUT  THIS  WEEKEND?  SELECT  SOME  OF 

'Qyour  favorite  shots,  numismatic 

^PERSONALITIES,  OR  NUMISMATIC  ITEMS  - 
AND  HAVE  PRINTS  PRODUCED  FOR  ENTRY. 
THERE  WILL  BE  TWO  CATEGORIES  - BLACK 
S WHITE  AND  COLOR.  YOUR  PHOTOS 
SHOULD  BE  MOUNTED,  AND  MAY  RANGE 
FROM  5X7  THROUGH  16  X 20.  THE 
CONTEST  IS  OPEN  TO  ALL  GUILD  MEMBERS. 

ENTRANTS  MAY  DELIVER  THEIR  PRINTS 
IN  PERSON  TO  HOUSTON  OR  THEY  MAY  MAIL 
THEM.  DELIVERED  ENTRIES  SHOULD  BE 
GIVEN  TO  PHOTO  CONTEST  CHAIRMAN 
PAUL  WHITNAH  AT  THE  ANA  MESSAGE  CENTER 
LOCATED  IN  THE  ASTROHALL.  DEADLINE 
FOR  HAND  DELIVERY  IS  WEDNESDAY, 

AUGUST  23RD. 

MAILED  ENTRIES  SHOULD  BE  RECEIVED 
BY  PAUL  WHITNAH  BY  NO  LATER  THAN 
AUGUST  lOTH.  HIS  MAILING  ADDRESS  FOR 
THE  CONTEST  WILL  BE  C/0  AMERICAN 
AIRLINES,  INC.,  10  SOUTH  LA  SALLE 
STREET,  CHICAGO,  ILL.  60603. 
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THE  MAURICE  GOULV  AWARV 

Tfie  JudgT.ng  CorrmLTX2,2.  {^on.  the.  annual. 
Mau/vice.  GouJid  MmofvLaJi  AmoaR  6poyu>oAQ.d  by 
tke.  M^daLtic  AhX.  Company  ho6  bo.m  appoTntzd. 
The.  thA.e.2.  dU.v-u>yioui,  TneZud^  non-nurruUmatic 
publications  undeA  100,000  CAAcuZation, 
non- numismatic  publications  u)ith  100,000 
and  mo  AC,  and  syndicated  mitcAS  which 
inctudes  those  who  white  {^oa  moAc  than  one 
neiwspapeA, 

EntAies  shouid  be  mailed  to  Lee  MoAtin, 
Box  667,  Beaumont,  Cali^oAnia  92223.  All 
copy  must  be  in  that  o^i^ice  by  July  15th. 

Jj]  you  White  ^oa  a non- numismatic 
newspapeh  and  did  not  enteh  the  contest 
last  yeoA,  why  not  make  ceAtain  you  will 
be  AepAesented  in  this  yeoA's  Judging? 

Points  oAe  aiwoAded  ioA  style,  AeseoAch, 
suitability  {jOA  the  AeadeA  and  layout, 
including  photos,  etc.  ^oa  added  appeal. 

The  phimoAy  qualification  is,  of  couhse, 
the  quality  of  the  whiting.  Judges  one 
asked  to  ovehlook  deluxe  booklets,  fhomes, 
etc.  and  concenthate  on  the  quality  of 
the  column. 

Announcement  of  the  winnehs  will  occuh 

duhing  the  NLG  meeting. 

* * * * 

CONTRADICTORY  PROVERBS 

GexI  helps  him  who  helps  himself. 

Thou  shah  not  steal. 

Great  minds  run  in  die  same  channel. 

Fools  think  alike. 
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MEET  YOUR  NEW  MEMBERS 


Unfortunately,  membership  applica- 
tions for  our  new  members  have  not 
been  forwarded  to  this  office  so 
the  following  minimal  data  will 
serve  as  a temporary  introduction 
to  recently  accepted  members. 


Money 

Money  isn’t  everything— but  it  sure  keeps  you  in  touch  with  your 
kids. 

If  you  saved  money  in  the  old  days  you  were  considered  a miser; 
nowadays,  you’re  a wonder. 

I’ve  got  enough  money  to  live  the  rest  of  my  life — unless  I want  to 
buy  something. 


RAY  ANTHONY  - Sponsored  by:  John 
Isted.  Writes  for  U.S.  Coin 
Exchange . 

GABRIEL  A.  GRAMS  - Sponsored  by: 

Ted  Schwarz.  Edmonton  Journal  - 
monthly  column  (coin)  since 
February  1977.  Translated  from 
German  into  English,  The  Maria 
Theresa  Taler  1780,  Dr.  F. 

Leyplod . 

KEITH  N.  KELMAN  - Sponsored  by: 
Thomas  V.  Haney.  Articles  in 
Coin  World,  The  Coin  Dealer  News- 
letter ; Contributor  to  Grading 
Coins  by  Bagg  and  Jelinski  and 
ANA  Grading  Standards  for  United 
States  Coins.  Co-Author  of  Book  - 
Standing  Liberty  Quarters. 

ANGELITA  G.  LEGARDA  - Sponsored 
by:  Virginia  Culver.  Numismatic 
Articles  published  in  Coin  World, 
Barrilla.  Authored  book:  Piloncitos 
to  Pesos . 


It’s  true  that  money  can’t  buy  love,  but  it  makes  shopping  more  fun. 


The  salary  we  used  to  dream  ot  is  the  one  we  can  t nve  on  today. 

Bob  Melvin  swears  it’s  true:  Last  winter  my  wife  was  pestering  me 
that  I wasn’t  saving  enough  money,  so  I decided  to  let  her  handle  the 
money.  It  was  unbelievable.  After  two  months  she  informed  me  that 
she  had  saved  enough  for  us  to  go  skiing  for  a week.  She  had  made 
reservations  at  a nice  resort,  deluxe  room. 

Everything  was  fine  but  it  started  to  bother  me.  As  we  waited 
to  go  down  the  slope  I couldn’t  control  myself  any  longer.  I asked, 
“Where  did  you  get  this  money  from?”  She  said,  "I  got  rid  of  some- 
thing we  never  used.”  And  off  we  went  down  the  slope  . . . and  just 
as  everything  seemed  perfect  I had  an  accident  and  broke  my  ^ . 

When  my  wife  visited  me  at  the  hospital  she  seemed  so  upsti  I 
said,  “What’s  the  matter?  I’ll  be  out  of  here  in  no  time.”  She  said,  “I 
hope  so.  Do  you  remember  when  I told  you  I got  rid  of  something 
that  we  never  use?  Well  ...  it  was  our  Blue  Cross  Hospital 
coveragel” 

Money  may  not  be  able  to  buy  love— but  it  will  sure  put  you  in  a 
good  bargaining  position. 


BENITO  J.  LEGARDA  - Sponsored  by: 
Virginia  Culver.  Editor  of 
Barrilla  - various  articles  in 
addition  to  editorship. 

BONN  ALLEN  PEARLMAN  - Sponsored  by: 
Russ  Rulau.  Has  written  articles 
for  The  Numismatist,  Coin  World, 
Numismatic  News,  World  Coin  News, 
Coins  Magazine.  Anchorman  on  CBS 
radio,  Chicago  and  will  be  having 
numismatic  news  special  on  an 
upcoming  program. 

MARTHA  V.  STEVENSON  - Sponsored  by: 
Clifford  Mishler.  Written  "Centsible 
Facts”  appearing  in  Arkansas 
Numismatic  Society  Journal,  October 
1977  and  Blue  Ridge  Coin  News,  Jan. 
13,  1978  and  Pete's  Cent  Saver  for 
April  1977.  These  are  three  differen 
articles  with  same  title. 


It’s  just  as  well  that  money  can’t  buy  happiness— with  today’s  prices 
we  couldn’t  afford  it  anyway. 


Yto-fRy 


DO 


5fx  \ 


W VVW(^TWI/^VTY  IS  ^ 

>9 


7 


IS  THERE 
A WRITER 
IN  THE  HOUSE? 


The  Guild  has  several  curators 
and  we  are  fortunate  in  also  having 
photographers  who  specialize  in 
numismatics.  Unfortunately,  this 
Newsletter  has  been  unable  to 
publish  articles  of  direct  interest 
to  those  individuals. 


N.L.G.  BOARD  MEMBERS  AND  APPOINTED  OFFICERS 

Executive  Director:  Virginia  Culver, 

Box  4316,  Irvine,  California  92716 

Pi  rectors : Yasha  Beresiner,  Box  97, 

London  NW4  2LD,  England 

Ray  Byrne,  Drawer  W,  Delray 
Beach,  Florida  33444 


This  is  a request  that  Guild 
members  submit  a column  which  will 
help  expand  our  coverage.  Approxi- 
mately two  to  three  hundred  words 
is  the  length  needed  and  the  dead- 
line is  whenever  you  can  find  the 
time . 

* * * * 

CONTRADICTORY  PROVERBS 

Seek,  and  ye  shall  find. 

Curiosity  killed  a cat. 


Abe  Kosoff,  Box  4009, 

Palm  Springs,  California  92262 

Russ  Rulau,  Krause  Publications, 
lola,  Wisconsin  54945 

Dick  Yeoman,  593  Camino  Corto, 
Green  Valley,  Arizona  85614  (winter); 
5120  Taylor  Avenue,  Apt.  6,  Racine, 
Wisconsin  53406  (summer) 

Treasurer : Leon  Lindheim,  18503  Van  Aken 

Boulevard,  Shaker  Heights,  Ohio  44122 


Too  many  cooks  spoil  the  broth. 
Many  hands  make  light  work. 


Reliable, 

Authoritative, 

Definitive, 

These  are  the  words  that  come  to  mind 
when  collectors  think  of  Whitman’s 
reference  books.  The  collector  and  Whitman 
are  old  friends.  For  more  than  35  years 
we’ve  been  the  source  for  dependable 
information  on  coin  and  currency  values. 
Our  books  set  the  standard  for  the  hobby. 
They  also  make  collecting  interesting  and 
fun  and  our  coin  storage  products  protect 
the  value  of  your  collection. 


Look  for  the  Whitman  signature  when  you 
want  to  be  certain. 


Western  Publishing  Company,  Inc. 
Racine.  Wisconsin 


Newsletter  Editor:  Lee  Martin,  Box  667, 

Beaumont,  California  92223 

2 standard  books 
on  coins  and  currency 


GOLD  COINS  OF  THE  WORLD.  By  Fried- 
berg.  From  600  A.D.  to  the  present, 
with  market  values.  468  pages,  illus- 
trated, 8V2X  11". 
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PAPER  MONEY  OF  THE  UNITED  STATES. 

By  Friedberg.  Illustrates  all  types 
and  sizes  from  1861  to  the  present, 
with  valuations.  328  pages,  8V'2Xll". 


Published  by 

THE  COIN  & CURRENCY  INSTITUTE,  INC. 
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U.S.A. 


COINS  + CURRENCY  + MEDALS 


Round  The  World 


GOLD  + CROWNS  + PROOF  SETS 


SASE  For  Our  Bargain  Lists 


Please  Name  Your  Specialty 
MEMBER:  Life  # 110  ANA.  ANS.  PNG.  SCPN.  SPMC,  lAPN.  Others. 


. Irvc. 

"Pronto  Service” 

4514  No.  30th  Street  Omaha.  Nebraska  68111 
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lola,  Wisconsin  54945 


NUMISMATIC  NEWS  WEEKLY 
COINS  MAGAZINE 
WORLD  60IN  NEWS 
COIN  PRICES 

STANDARD  CATALOG  OF  WORLD  COINS 
STANDARD  CATALOG  OF  WORLD  PAPER  MONEY 
GUIDEBOOK  OF  FRANKLIN  MINT  ISSUES 
OLD  CARS 


yo\ 


serving  over  400,000  collectors 


krause  publications 


LOW  COST  CUSTOM  CASTING 
of  COINS,  MEDALS,  BADGES 
and  EMBLEMATIC  JEWELRY 
for  ANNIVERSARIES,  AWARDS, 
PROMOTIONS,  DEDICATIONS, 


^ AVAILABLE:! 


CONVENTIONS  and  REUNIONS 


Send  for  prices  and 
free  sample  medal! 


ALL  YOU  WANTED  TO  KNOW 
ABOUT  MODERN  U.S.  PAPER  MONEY 
BUT  DIDN’T  KNOW  WHO  TO  ASK! 

1977  SIXTH  EDVriOTi. . 

THE 

STAHDARD  HAHDBOOK 

of 

MODEKH  UNITED  STATES 
PAPER  MONET 

By  Chuck  O’Donnell 


Order  from  distributors,  dealers 
everywhere  Of  direct  from  the  publisher. 


Caseings 


1420-B  SOUTH  RITCHEY  STREET 
SANTA  ANA,  CALIFORNIA  92705 


SUPPORT  THE  JUNIOR  NUMISMATIST 
and  ED  McCLUNG,  NLG 


HARRY  ].  FORMAN,  INC. 

Phone  21S-224-4412 

P.O.  Box  5756-  Philadelphia,  PA  19120 


It 


Medalists  to  America 
Since  1900 


CREATING  FINELY  SCULPTURED  MEDALS  AND 
MEDALLIONS  IS  AN  ART  AND  A TRADITION 
THAT  WE  BEGAN  IN  1900.  IT  HAS  BEEN  OUR 
CONTINUAL  DEDICATION  TO  THE  HIGHEST 
LEVELS  OF  EXCELLENCE  IN  DESIGN  AND  PRO- 
DUCTION THAT  HAS  EARNED  US  RECOGNITION  AS 
“THE  FOREMOST  ART  MEDALIST  IN  AMERICA." 


MEDALLIC  ART  COMPANY 

OLD  RIDCEBURY  ROAD  • DANBURY.  CONN.  06810  • (203)  792-3000 
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Redfield 

Wilkison 
and you 

You  may  already  know  us  as  the  people  who, 
last  year,  purchased  the  LaVere  Redfield  Silver  Dollar  Collec- 
tion; 407,000  of  the  finest  silver  dollars  ever  minted.  At  $7.3  mil- 
lion, it  was  the  largest  transaction  in  numismatic  history.  It  even 
got  us  into  the  Guinness  World  Book  of  Records. 

As  you  can  see,  Mr.  Redfield  collected  quality 
and  A-Mark  went  a long  way  to  get  it. 

Or  you  may  know  us  as  the  people  who 
bought  the  Wilkison  Gold  Pattern  Collection.  Wilkison,  a coun- 
try doctor  from  Tennessee,  managed  to  collect  forty-five  gold 
patterns;  more  than  the  Smithsonian  could  get  its  hands  on  and 
over  60%  of  all  the  gold  patterns  known.  The  collection,  now 
valued  at  $5  million,  contains  the  most  expensive  coin  in  the 
world.  Wilkison  collected  quality,  too. 

But  don’t  get  scared  away.  Despite  the  size  of 
these  landmark  collections,  our  bread  and  butter  depends, 
shall  we  say,  on  more  modest  dealings.  In  fact,  65%  of  all  the 
purchases  we  make  come  to  $2,000  or  less. 

Wherever  there's  quality,  you'll  find  us.  Be- 
cause in  addition  to  being  in  the  business,  we're  also  collectors. 
And  we  want  to  buy  the  best.  On  the  other  side  of  the  coin,  we 
always  have  the  best  to  sell. 

We  also  know  that  collecting  is  more  than  just 
cold,  hard  coins.  So  you  can  be  sure  we'll  treat  your  collection 
with  respect.  All  the  way  down  the  line,  including  the  bottom 
line.  There  is  no  one  who  will  offer  you  a fairer  price  for  your 

At  A-Mark,  you'll  find  that  selling  your  coins 
can  be  as  rewarding  as  collecting  them.  Which  may  be  why 
some  of  the  finest  coins  from  the  finest  collections  pass  through 
our  hands  every  day. 

Whatever  you  want  to  sell — an  individual  rar- 
ity, an  accumulation  or  an  entire  collection,  call  our  President, 
Gary  Gordon.  In  California,  call  (213)  550-8861,  collect.  Out  of 
state,  call  (800)  421-0436,  toll-free. 

Redfield,  Wilkison  and  you.  You'll  be  in  good 


company. 


■feu'll  be  in  good 
conpor$r<g^ 


A-Mark  Coin  Company,  Inc.,  United  California  Bank  Building 
9601  Wilshire  Boulevard,  Beverly  Hills,  California  90210 
In  California,  call  (213)  550-8861.  Out  of  state,  call  (800)  421-0436. 
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Limited  Edition  Collectibles 

Educationally  rewarding.  . . aesthetically  pleasing. 


FRANKLIN  MINT  CORPORATION 
Franklin  Center.  Pennsylvania  19091 

THE  WORLD  S LEADING  PRODUCER  OF  LIMITED  EDITION  COLLECTIBLES 


